utiq a
chaznqmnmate hotel with be-
tween three to 100 rooms that
is geared toward a trendy, afflu-
ent clientele. The Vendome s
considered to be a boutique ho-
tel in terms of the personalized

iy, 5-star s_u:coinmodat[on op-
tions in Beirut.. ) '

that there is pIenty of 1 or
even more boutique hotels in
the vugm Lebanese market.
“Once people getused tothe
type  of persenalized services
offered, it will raise the stan-

dardsof the sector on the Whoie
-and the 5-star chains will need
to keep up and compete with
the boutiques. Eventually bou-
‘ idards will ‘Become
the-new norm for Lebanon’s
“hotel industry,” Morkos said.
Such “personalized”™ services .

include an -attentive staff that
knows every guest by name, in-
dividual check-in times and per-
sonalized phone numbers. Some
of the miost luxurious even come
equipped with personal butlers

' heading theconstmcnon ota3e
‘Toom . boutique
Gouraud- Street, which will be
“conipleted in Tune 2007. Each

and ﬁnger pnntrecogmt;l tech-
- nology instead of room keys. - :
‘Gemmayzeh real-estate de-

veloper Karim Bassil is spear

-Hotel o

room will be designed different-
Iy, butall of them will have high
ceilings and. modern amenities
while retaining the traditional
Lebanese style. “It is much easi-
er for me as a developer to do

._w1th an individual garden. Two-

- indevelopmentin Solidere;The
" 81:room .El ‘Patio .owned by.

" room Bab el-Saray.

uildings, cach ipped

other boutique hotels

Khaled Bin Turkey and the 80-

Femame said tha_t the new

g >

“Bouuques are geaﬁed to-
ward aniche market:We want-to
aftract young people between
25-35, used to living abroad in
Europe and the US., and Euro-
pean businiess people Bouuques
do net target families,” he said.
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